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Successful brands communicate their point of difference with clarity. Meaning that, by clearly and

consistently articulating our organisation’s unique position and distinctive personality we are strengthening

our brand through positive associations. 

This short book explains all the important elements that make up the Danish-UK Association brand. In it

you will read about our core beliefs, organisational values and personality, you’ll be introduced to our

brand line and find out how we communicate what we are, to the world. 

What you will read underpins everything we do, and by referring to it frequently, we can ensure we are

aligned in the way we communicate the brand, thereby creating the right foundations to deliver on our

future ambitions.

WELCOME TO 

THE DANISH-UK ASSOCIATION

BRAND BOOK



With a history dating back to 1863, the Danish-UK Association (DKUK) is

a joint community for people and businesses seeking to connect and to

be inspired.

The people and organisations in our community have cultural and/or

business ties in both Denmark and the United Kingdom. 

The fostering and furthering of relationships, the sharing and growth of

relevant knowledge and the creation of opportunities to be recognised

and be of value in our community, is the essence of the DKUK’s purpose.

 

THE DANISH-UK ASSOCIATION

DKUK Patron: Queen Margrethe II of Denmark. 

 



Stronger Together

Valued Relationships

Greater Understanding

To provide a community that connects people and fosters

personal, cultural and business relationships.

We believe the role of a healthy community is to provide inspiration for

everyone. Rooted in Danish values and thinking we deliver connections,

knowledge and awareness.

We connect people. We celebrate Danishness. We have a good time.

Connections: Build your relationships.

Knowledge: Shape your understanding.

Awareness: Increase your visibility.

 

BRAND ON A PAGE



As an organisation the DKUK is a reflection of the community it serves.

We acknowledge that to thrive and flourish we must listen and act in

response to the needs of our community. 

                              is our brand line. We hold it front and centre of our

minds when we communicate. 

It encapsulates the inclusiveness at the heart of Danish thinking,

recognises mutual value, and sets the intention to inspire relationships

and the sharing of knowledge.

 

STRONGER TOGETHER

Stronger Together



 

WE'RE BUILT ON DANISHNESS

HYGGEMINIMALISMSUSTAINABILITYINNOVATIONEQUALITY



The way we say things matters as much as the words we choose. The brand and

the organisation we represent thrives on positive association. 

 

HOW WE SPEAK

We smile 

As humans we know that the journey from a smile to a friendship is a shorter one. Speaking in

a warm and welcoming way makes everything more buoyant. Every conversation is an

opportunity to create positivity and value in our community.

We are informal 

We meet for a coffee and a chat. We are friendly. We approach everyone warmly.

We are respectful

We know that to serve our purpose we must be genuinely helpful with regards to the needs of

the people and businesses we care for. We listen more than we talk and what we say is

pertinent and useful. 

We are straight forward

We understand the essence of what is being asked and we communicate that clearly and

simply within our community. 



THANK YOU


